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SCHOLASTIC COACH Full Page Ad June, 1971 lssue

Blue Ribbon Sports introduces the Nike, its new
soccer style football shoe. Exclusively manufac-
tured for BRS, the Nike is designed for use on
grass and artificial turf, It features a soft tanned
cowhide upper with a padded ankle cushion,
together offering light weight comfort while
giving support and protection. Nike's injection
molded 13-cleat sole scientifically combines the
best in traction while conforming to recent re-
search recommendations for injury reduction,

The finest long distance training shoe in the
world, the Cortez is also ideal for casual wear.
Its soft sponge mid-sole under the ball and
heel absorbs road shock reducing soreness and
injuries. The raised heel eliminates Achilles
tendon strain and the high density outer sole
insures extra miles of wear.

SHOES FOR FALL FROM BRS

NIKE SOCCER - FOOTBALL SHOE

TG-24 CORTEZ

%

BLUE RIEBON SPORTS

6500 5.W. Halnes Rd.
'?';:‘:Ul 0 97223
Tol, (503) 6358803

H. WESTERN OFFICE 8, WESTERMN OFFICE

Culver City, Cal. 90230
Tel. (213) BI6-4848

H. EASTERN OFFICE
073 Washington Bivd 75 Middiesex Avenue

Matick, Mass. 01760
Tol. (617) 655-1180

1964F, NIKED®E]E T#H %5 BLUE RIBBON
SPORTIZ. BIEED 7 4L« 74 FHR XK
v 74— FRERFERZEFERICHE L7
PCHAZYHEZRAN— BT7>vIR) D
mE CEMEZE U AY . 1962F (2 F =Y
HDOTAY HIRFTEEZTIE L2 &N Bhh
¥ %, BRSHHIZREIZA =Y H DB RFIF
ICHEE5T LB, XY= D
TATTIZE>THZY HIF1968F(C [ X
AH—2aLTyYV] T4 T35, Ih
X [ 2A4AH— <7V LISIBRSHDE
wEm-7=,

https://www.sneakers-actus.fr/histoire-nike-cortez/144964.htmi
https://ja.wikipedia.org/wiki/%E3%83%8A%E3%82%A4%E3%82%AD



Marketing2.0

bevonsHmao{NIE, TN

GLOCOM 13



I\/Iarketng O 4 F DI

NIKE CORTEZ-s dream Kecom zea&&/

19714568188, 71 ¥ ORM<TH 2 [X
| BATFFAVINEBIDY 1 —
AWFEFEINT, [RTvy>a| XY
e VYO DL TH B [Nike] A
i | BEEITETFYAVICEZ B ERWT &

aptimel comfort and styling,

NEW Features for the 70's:

—— e D . HEDBECY 2 —RXDT 5V R
comfort and blister protection,

s % [Nike (FA%) | &L, #25F4
SEES NI

THE CORTEZ STORY:

Originally designed in the mid-sixties by Bill Bowerman, the 1972 U.S. Olympic Coach, the “Cortez" was conceived|
as the supreme training shoe for the long distance runner. The Cortez combined a thick long-wearing outer sole
with a full-length sponge mid-sole cushion to absorb road shock and reduce leg fatigue, simultaneously elevating the
heel to reduce Achilles tendon strain. The Cortez was a new concept in distance training shoes. With the experi-
ence of the 60’s as a base, Bill Bowerman and NIKE have evolved the Cortez into a line to meet the varying needs
of all runners.

4733 S.E. Hawthorne Bivd. 363 Bloomfield Avenue 1246 Esst 4th St.
Portiand, Oregon 97218 Montclair, New Jersey 07042 Long Beach, Ca. 90802
(503) 234-0342 (201) 7445400 1213) 432-3536

855 Olive Street 26 Summer Street 13101 A" Harbor Biva.
Eugene, Oregon 97401 Natick, Massachusetts 01760  Garden Grove, Ca, 92704

2 . (603) J43-5010 nma - 1
Available from: 1207 Jericho Turneike (617) 6556078 636-329
New Hyde Park, LI, 2114 Addison Street 10113 Washington Bivd. 3522 North Rosernesd Biva.
= New York 11040 Berkelay, California 94704 Culver City, California 90230 FAosemeed, Co. 91770
Athletic Dept. (516) 4881577 (415) 843-7767 (213) 836.4848 (213) 5735880

Nike Cortez Ad (1973) https://news.nike.com/news/bill-bowerman-nike-s-original-innovator
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Smner or later, you start taking yourself seriously.
You know when you need a break. You know
when you need a rest, You know what to get worked
up about, and what to get rid of.

A

)

And you know when it time to take care
of yourself, for yourself. To do something that makes
you stronger, faster, more complete.
Because you know it’s never too late to have a life.
And never too late to change one.

v

Just doit.

https://www.creativereview.co.uk/just-do-it-slogan/

%

JUSTDOIT.

JUST DO IT (1987~)

NIKEX D TFERIFT/-TLEF ¥y =D
ZA—HvE L TES,
YEEOHESICHEITEXvE—8 LT D
TAY—rELTRR=YTHTHE. Filch
THDIT UV NRT =XV hELTRBETZHDE
LCHEL=e A EX—2y FURITIEH S D
Marketing3.01Z5| Z DN 5 SciTEF =4,
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IT’S __PARTICIPAT o{u
ABO'UT - W"“r"&"ﬂw com “Open Roads”
b 1 WE ARE MORE

THAN ONE.

Facebook LIVESTRONG &
e Lance Twitter Feed

LIVESTRONG Campaign (2004) i
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NIKE+ Run CLUB- (2002~) NIKE BY YOU (2000~)
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XPEMAGEICHHLE, FEGLI—F 7 x5 T Y—bE R, FEBERTIXILADNN—YDH T —
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Communication Convenience

i_-,_: _— - | 1
\:l A /a// \ FlEMH /

E.Jerome McCarthy, Basic Marketing: A Managerial Approach (1960)

Robert F. Lauterborn. /ntegrated Marketing Communication: Pulling It Together And Making It Work (NTC,1993) HKEFILEEME
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E.Jerome McCarthy, Basic Marketing: A Managerial Approach (1960)
Robert F. Lauterborn. /ntegrated Marketing Communication: Pulling It Together And Making It Work (NTC,1993)
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[1]https://jp.ubergizmo.com/2019/01/23/7730/ [4]https://forbesjapan.com/articles/detail /26420
[2]https://av.watch.impress.co.jp/docs/series/rt/1176622.html [5] https://www.netflix.com/signup/planform/

[3]https://jp.ign.com/netflix/36299/news/netflixrpg2020 [6]https://devices.netflix.com/ja/
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THE OFFICE (US)
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FRIENDS
GREY’S ANATOMY

|

Warner
ABC

THE GREAT BRITISH BAKING SHOW

W e NG AW N
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CRIMINAL MINDS

=

Ko< &ELTOBERIAY T 412, BED
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[1] https://digital.hbs.edu/platform-digit/submission/netflix-your-data- r/\l“S'ZJ AN R N 72 2/) D Ea?ﬂﬂi%ﬁ“ =
your-show-your-experience/ BYREIN, EHBHZEINICEI>TR b—
[2] https://variety.com/2018/digital/news/netflix-original-series- ) —HZ Zi L T <

licensed-viewing-friends-the-office-1203085230/ [3]https://av.watch.impress.co.jp/docs/series/rt/1176622.html
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